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FEAR OF MARKETING 
 
Marketing can be scary.  We make it into this huge scary monster that is going to 
bite us if we go anywhere near it! 
 
It can make us feel icky and ask ourselves things 
like.. 
 

• What if they think my service/offering isn’t 
good enough? 

• What if I market and nobody wants to work 
with me? 

• What if people don’t like little old me? 
• What if I’m successful? 
• What if I’m a failure? 
• What if it’s not perfect? 

 
Let me ask you; What if the opposite were true? 
 
What if it is good enough, people do want to work with you and they do like you?  
 
What if you do become a success?  What if not perfect is actually ok? 
 
So what are your fears? 
 
Scared to fail?  You already are failing if you don’t put yourself out there.  Zero 
marketing is going to give you zero results.  You need to bite the bullet and do 
some.  You will be amazed once you start marketing – it’s actually ok after all.   
 
One way to overcome the fear is to view you and your business as a separate 
entity.  You could put yourself in the place of an employee working on behalf of a 
company.  You may believe in your product but it’s the ‘putting my name to it’ 
thing that makes it nerve-wracking.  What would you do if you were just an 
‘employee’ promoting your service/offering on the company’s behalf? 
 
For these Cappuccino Coaching Sessions you might be worrying you won’t get them 
right so how can you market them?  I’ve tried and tested the sessions – they work – 
they are fun.   

 

Self-doubt, fear, 
concern, 

procrastination - 
All normal signs of 
an entrepreneur 
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It’s about having a session with lots of useful content and then working with your 
clients to leave with a mini plan of action, that’s all. Don’t make them bigger or 
scarier than they are!  The client is the one that needs to take action – you can 
only provide them with the tools to do that and you have all of the tools and 
content you need.  You are just helping them to raise awareness around a topic, 
get some a-ha moments and take a few mini steps – that’s what they’re all about. 
 
 

 
 
 
What will happen if you don’t market these sessions? 
 
Nothing – you’ll get nobody!  They only have chance of being seen if you take the 
chance to market them. 
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3 Top Tips To Marketing These Sessions 
 
1. Get your 10-20 second ‘elevator pitch’ nailed   
 
(The ‘This is why I’m amazing and you should work with me’ phrase). If you can 
answer really quickly about who you are, what the Cappuccino Coaching Sessions 
are and how they can help people, you will find it a lot easier to get people 
signing up. 
 
2. Put together a plan of action 
 
Don’t leave your marketing to chance.  As you would with any goal set a deadline, 
put some milestones in and stick to them.  Put them in your diary so they happen. 
 
3. Do something every day  
 
If you put a date in your diary, for when you are going to take action on marketing 
your sessions, you are much more likely to do it.  Push through your comfort zone.   
 
A great strategy for goals is to get the biggest, scariest goal out of the way first.  
If marketing is your big, scary thing then schedule 10 minutes at the beginning of 
your day to get it done and out of the way.   
 
Keep ‘marketing’ in your diary as a daily event, BUT don’t just leave it as 
‘marketing’ as that’s not specific enough – that’s a huge topic.  
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Set the plan for the week, here’s a quick example of what that might be like. 
 
DAY	   ACTION	  

	  
Monday:	  	  	   Write some social media posts to promote the session (add a note 

in the tweet/post with a call to action – i.e. please ‘like’, 
‘retweet’ and/or ‘share’) 
 

Tuesday:	   Having written your blog post now share the post in your 
newsletter/social media 
 

Wednesday:	   Take posters to x, y & z on the way to town 
 

Thursday:	   Email poster to friends that said they would promote it at work for 
you 
 

Friday:	   Add the info to local community groups – on and offline.  (I’ve 
regularly offered a free place on one of the sessions as a prize in 
return for the charity mentioning me in their newsletter) They love 
it, you get more people = win:win 
 

 
Don’t worry that it’s overkill.  People that are interested in what you have to 
offer will want to hear about it from you. We all know what it’s like – we see, 
read or hear something and think that sounds good and then we’ve forgotten 
about it as we’ve gone about our daily lives.  Mention it again and again.  You will 
be amazed at how many people turn up at the last minute or say they hadn’t 
heard about the event, therefore you hadn’t over-marketed after all! 
 
Think about the payoff/benefits 
 
What’s the payoff for you not putting yourself out there to market?  Less work/no 
chance of rejection?  Challenge: Do you want to stay where you are? 
 
What about the benefits if you do market yourself? 
 
Full sessions, more fun, more clients, more business etc. Hmmm I think I’m liking 
the benefits more, aren’t you? 
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“But it’s just little ole me, I hear you cry – Rubbish!  You are fabulous!  You are 
running your own business – get out of your own way and make this happen!  Know 
who you want to work with (your ideal clients for these sessions/your coaching 
business), what benefit they have in working with you and most importantly BE 
100% YOU!  People buy from people – Don’t be someone you’re not – Be you and 
proud of it! 
 
Here’s some tough love… 
 

 
 
How can you make others do things they are scared of if you won’t do things 
you’re scared of yourself? That’s not being authentic and you need to step up!  
You cannot let this fear of ‘marketing’ be a big monster – it is simply a way of 
telling the world you’re there and by not doing that you’re doing a disservice to 
all the people you could be helping, and more importantly to yourself.  You’ve 
worked hard to get where you are – don’t give up now at the last step!   
 
Do you know what.. Once you’ve cracked this fear you will start to earn more 
money, have more fun and help more people. 
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It is completely natural to feel scared but to grow your business you HAVE to push 
through this.  It doesn’t mean you won’t get objections, it doesn’t mean everyone 
will like what you offer or want to buy from you or that you will be an overnight 
success, but it does mean that you will feel empowered, in control, living without 
regret, without those ‘What if I had just….’ moments.  You CAN do this.  Hey, I’m 
an introvert and I’m doing it.   
 
Treat this marketing malarkey as if it’s just another task on your to-do list – drop 
the label and start helping people because that’s what these sessions are all 
about.   
 
If you want to, hold each other accountable – say to the other coaches in the 
group – “I haven’t seen you marketing anything this week’ and that includes me!  
Let’s get marketing together. 
 
What are you waiting for … 
 

 


